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Possible Outcomes & References

One outcome of Colombia’s SSB tax being based on sugar concentration is that it may
reduce sugar intake through both consumer responses via lower consumption and
industry responses via product reformulation. However, a possible unintended
consequence of taxes based on sugar content is that they can incentivize substitution
toward reformulated products that use non-nutritive sweeteners.

Michael Essman, Carlos R. Soto Diaz, Luis Carlos Forero Ballesteros, Mercedes Mora-Plazas, Luis Fernando
Gomez, Lindsey Smith Taillie, Consumption of Sugary Beverages by Adults Prior to Sugary Drink Tax in
Columbia: An Analysis of the National Nutrition Survey 2015, Nutrients 2026, 18(5), 716; https://doi.org/10.3390/
nul8050716
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